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We read the article on survey research with interest and 
would like to make the following comments:
First, there is no mention of multimodal surveys and the 
expected response rate in this article. Multimodal surveys 
are carried out to improve the response rate. This is due to 
the fact that when an individual does not respond to email 
reminders, there is a high likelihood of issues such as spam 
fi ltering or that non-responders may not be frequent users 
of the internet. These people can be reached through alter-
native means like postal questionnaires or telephone sur-
veys. To our knowledge, email surveys without a follow-up 
email can generate response rates up to 30%.
Second, email personalisation, reminders and incen-
tives are some of the important tools that can improve re-
sponse rates.
Third, we would like to reiterate the importance of pilot 
surveys. A job well begun is a job half done. The importance 
of this crucial step cannot be overemphasised. Pilot surveys 
should be circulated among a small group that includes 
individuals who represent all the subgroups (eg junior 
doctors, senior doctors, managers, consultants, students). 
The main objective of the pilot is to obtain user feedback 
with a view to modifying the questionnaire before embark-
ing on the main project.
Finally, we differ from the authors’ opinion regarding 
survey expenses. Surveys can be carried out by inexpensive 
means. Nevertheless, they can be quite time consuming, 
especially with delayed responses.
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Many thanks for your interest in our article. We agree on the 
issue of multimodal surveys and, certainly, for non-respond-
ers, a multimodal survey is a good tool. The other points 
mentioned in your letter have already been covered in our 
article. Finally, we do not agree on the issue of surveys be-
ing time consuming but not expensive. Somebody is paying 
for the time!
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